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Skanska Promotes Jenny Chandler Graham to Senior Director of
Marketing — National Resources

NASHVILLE, Tenn. — Skanska, one of the world’s leading construction and
development firms, recently announced the promotion of Jenny Chandler Graham to
senior director of Marketing — National Resources for Skanska’s building construction
operations. In her new position, Graham will oversee marketing of Skanska USA’s
national resources for the company’s building unit and work to expand its collaboration,

efficiencies and alignment with corporate and strategic goals.

Graham joined Skanska in 2004 as an intern and has since held several positions within
the company, most recently serving as marketing director over Skanska’s Centers of
Excellence, one of its national resources. The Centers of Excellence are focused on
establishing Skanska as the industry leader in new standards of innovation, efficiency
and best management practices for the aviation, health care and life sciences market

sectors.

She is a graduate of the University of Tennessee at Martin with a Bachelor of Science
degree in marketing. She resides in Cookeville and is based in Skanska’s Franklin,

Tenn., office.

For further information, please contact:

Elizabeth Miller, Skanska, (917) 438-4523, Beth.Miller@skanska.com
Lisa Mees, MP&F Strategic Communications, (615) 259-4000, Imees@mpf.com

Skanska USA is one of the largest, most financially sound construction and development
companies in the U.S., serving a broad range of clients including those in transportation, power,
industrial, water/wastewater, healthcare, education, sports, data centers, government, aviation,
life sciences and commercial. Headquartered in New York with offices in 31 metro areas, we
have nearly 11,000 employees committed to being leaders in safety, project execution,
sustainability, ethics and people development. In 2017, our work in building construction, civil
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and power/industrial construction, commercial development and infrastructure development
(public-private partnerships) generated $7.3 billion in revenue. Global revenue of parent
company Skanska AB, headquartered in Stockholm and listed on the Stockholm Stock
Exchange, totaled $18.8 billion in 2017. Skanska shares are publicly traded in the U.S. on the
OTC market under the symbol SKBSY through a Level | American Depository Receipt program.
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