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Skanska USA Announces Promotions on the East Coast
New York, NY - Skanska, one of the world’s leading construction and project development firms,
today announced four promotions:
Sal Taddeo was named chief operating officer overseeing civil construction operations in the east
region, which includes New York, New Jersey, Boston, Pittsburgh and Washington, D.C. as well
as operations in the southeast and midwest regions. Keith Sabol was promoted to vice president
of design-build, overseeing civil operations nationally. Mike Mifsud was promoted to vice
president of field operations for the northeast. In addition, Beth Miller was promoted to senior
director of communications for the northeast.
Taddeo, who has been with Skanska for 20 years, has a strong record of managing projects with
outstanding performance. Most recently as executive vice president of the southeast region, he
led record revenue growth and helped win Skanska’s first public-private partnership (PPP)
projects in U.S. history, Elizabeth River Tunnels and I-4 Ultimate. He also led the company’s
expansion in Florida opening a new office in Orlando. In his new role, Taddeo will work to ensure
a consistent, unified approach to national operations and will promote continuous project
execution improvement.
Over the course of his career, Sabol has delivered more than $4 billion worth of design-build
projects throughout the U.S. and Canada. Since joining Skanska in 2012, his expert direction has
led to improved design-build execution across the regions and improved the interactions between
Skanska and design partners. In his new role, Sabol will continue to help raise the company’s
position as a leader in design-build throughout the construction industry.
A 30-year Skanska veteran, Mifsud has been an integral part of the company’s success through
his oversight of operations and by bringing cutting-edge innovation to the design-build field.
Recognized for his work on rail facilities, in his new role, he will assist and advise on all field
operations.
With nearly 15 years of communications experience, six of which at Skanska, Miller has helped
build and protect the company’s brand on a both a regional and national level. She has worked
side-by-side across all departments to launch internal campaigns and employee engagement
initiatives as well as to promote Skanska’s projects, people and partners in both traditional and
social media.
___________________________________________________________________
For further information, please contact:
Beth Miller, Skanska USA, (917) 438-4523, beth.miller@skanska.com
Glen Caplin, Global Strategy Group, (212) 260-6430, gcaplin@globalstrategygroup.com

This and previous releases can also be found at www.usa.skanska.com.
Skanska USA is one of the largest, most financially sound construction and development companies
in the U.S., serving a broad range of clients including those in transportation, power, industrial,
water/wastewater, healthcare, education, sports, data centers, government, aviation and
commercial. Headquartered in New York with offices in 33 metro areas, we have more than 10,000
employees committed to being leaders in safety, project execution, sustainability, ethics and people
development. In 2014, our work in building construction, civil and power/industrial construction,
commercial development and infrastructure development (public-private partnerships) generated
$7.3 billion in revenue. Global revenue of parent company Skanska AB, headquartered in Stockholm
and listed on the Stockholm Stock Exchange, totaled $21 billion in 2014. Skanska shares are
publicly traded in the U.S. on the OTC market under the symbol SKBSY through a Level I American
Depository Receipt program.
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